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Ma MaWi Wi Chi Itata Centre
• We are a community-mandated, Indigenous-directed, and supported family support service organization 

delivering community-based programs and services to Indigenous children, youth, and families living in 

Winnipeg. 

• Ma Mawi has been the Co-Chair of the SEYCC-Sexually Exploited Youth Community Coalition, developed 

awareness campaigns with CNN in 2016, Buying Sex is not a Sport in 2015 with the Winnipeg Blue 

Bombers for the Grey Cup, administrated the Experiential Advisory Committee (EAC) and various media 

outlets regularly, as well as research and evaluation reports. 

• Ma Mawi runs the only rural healing lodge in Canada and a safe house both for child victims of sexual 

exploitation and sex trafficking 13-17 years of age



Human Trafficking Connections

Money, drugs, food, a place to stay, violence, 
threats

Sexual acts

Traffickers (pimps, ”boyfriend”, family members)

Exploiters/Sex buyers 
(“Demand”)

Exploited person (victim, 
survivor, “Supply”)



Demand Profile

Who are the men who buy sex?



Demographics
Demographics about the participants of the Prostitution 

Offender Program from Tracia’s Trust Report (2019)

(308 arrested sex buyers, 2011 – 2016)

Tracia’s Trust Report, “Collaboration and Best Practices to end sexual exploitation and sex 
trafficking in Manitoba” (2019)



Places of Birth



Marital Status



Level of Education



Employment

• General labour: 15.91%

• Trades: 15.58%

• Driving (taxi, truck, bus, etc.): 10.39%

• Self-employed: 6.17%

• Retail or production: 6.17%

• Student: 4.87%

• Restaurant / food industry: 3.57%

• Cleaning or custodial services: 2.92%

• Healthcare (aide, homecare worker, etc.): 1.95%

• Professional: 1.62%

• Other/Unknown: 15.26%



Reasons and attitudes of men 

Why do men buy sex?



Why do men buy sex?



Why do men buy sex?
• Satisfy immediate sexual urge, entertainment, pleasure

• No commitment, convenient, no emotional connection

• Looking for intimacy and belonging

• To feel in control, to dominate or abuse women and girls, boys, gender-diverse ind. 

• Emotional problems or intoxication

• Male bonding/peer pressure

• Have experienced sexual/physical abuse in their childhood



Exploiters (Buyers)     Exploited Individuals
• exclusively men (all ages)

• divers ethnic background

• have education + employment

• disposable income

• stable housing (own or rent)

• often in a romantic relationship 

• with children in their care

• using drugs and alcohol to manipulate

• stable social network (families, work, friends) 

• often women, girls,  2SLGBTQ +

• Indigenous, visible minority, newcomers

• experiences of abuse and trauma or neglect

• experience poverty, economic hardships

• experience homelessness or unstably housed

• child welfare or justice involvement 

• mental health or addiction issues

• those who look for love, acceptance, and belonging 
and stability



Attitudes & Beliefs
• most men are aware that the sex industry is exploitative, coercive and that HT happens

• mostly concerned about themselves

• they are seeking out younger girls or are indifferent about the age 

• higher pornography consumption 

• sex buyers view women/girls in prostitution differently than other women (less empathy)

• they do not consider how their behavior impacts their own wife’s and girlfriends, children

• some men have distinct narcissistic and deviant tendencies and behaviors 

• normalized beliefs about the commercial sex trade, prostituted women enjoy the act, it is mostly a 
victimless crime, buyers are merely taking care of their needs, and they are just “guys being guys

• more tendencies towards sexual aggression (including rape)

 



https://manitobaadvocate.ca/wp-content/uploads/2019/07/Tina-Fontaine.pdf


Attitudes & Beliefs
“…What is also important for Manitobans to note in the above interaction is the lens through which 

Tina was viewed by this adult predator. This man, as he would later testify in court, had a fight with his 

girlfriend and his response to that fight was to drive to Winnipeg’s West End neighbourhood, a well 

known site for commercial sexual exploitation, so he could buy sex from a child. This man testified in 

court that he was unaware of Tina’s age when he picked her up. Notwithstanding this individual’s 

claim, given Tina’s very young appearance and that she weighed less than 80lbs, it is hard to believe 

this man was not fully aware he was sexually exploiting a child. There is an inherent and disturbing 

level of entitlement and abusive privilege that is revealed by a person who feels that the way to get 

over a fight in his personal relationship is to buy sex from a young, Indigenous girl.” 

A place where it feels like home: The story of Tina Fontaine. Published by the Manitoba Advocate for Children and 
Youth (March 2019)















Sex Buyer Review Boards
• online forums (also called: Escort review boards, hobby boards, etc.)

• sex buyers rate “service providers” based on their appearance, physical attributes, 
communication

• they either denigrate or praise the women’s performance of sexual acts

• they share their recommendations or rejections for the benefit of other sex buyers

• posts show sexist, racist, objectifying, sexual coercion, and other harmful attitudes and 
statements of sex buyers

• Websites: Perb.cc, Terb, BestGFE, RubMaps, USA Sex Guide, Utopia Guide



Canadian review board: perb.cc



Canadian review board: perb.cc















EmpowerMen – Project Overview

5. Engagement with law 
enforcement

2. Online engagement w 
sex buyers (chatbot)

4. Research 
1. Public 

Awareness/Education

3. Service delivery for  
men
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6. Building new 
partnerships
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Research



What can we do?
• Increase focus on men as sex buyers who create market for exploitation/trafficking

• Awareness and leadership training for men and boys in different settings 

• MMIWG Calls for Justice – Culpability of offenders

• Include anti-demand strategies in provincial/federal strategies: GBV + HT strategies

• Accountability of sex buyers (arrest, prosecution, education) enforce PCEPA

• Role of Technology: Social media apps, websites that facilitate trafficking, escort websites

• Responsibility of the corporate sector 

• encourage men to understand their personal reasons of why they buy sex and how it impacts 
their partners/families



Resources
•  Tracia’s Trust (Manitoba): Tracia's Trust: Collaboration and Best Practices to End Sexual Exploitation and Sex 
Trafficking in Manitoba (gov.mb.ca)

•  Defend Dignity: Sex Buyers Attitudes: A Study of Toronto's "Escort Review Board" - Defend Dignity

•  Demand Abolition: Who Buys Sex? - Demand Abolition

•  CATW: From Impunity to Accountability: Deterring Sex Buyers in New York State and Beyond – CATW 
(catwinternational.org)

•  OSCE Document: Discouraging the demand that fosters trafficking for the purpose of sexual exploitation | OSCE

•  Comparing Sex Buyers: Farleyetal2011ComparingSexBuyers.pdf (prostitutionresearch.com)

•  Demand Forum: Demand Forum - Resources for the Prevention of Prostitution and Sex TraffickingDemand Forum 
(demand-forum.org)

•  National Centre on Sexual Exploitation: Sex Buying - NCOSE (endsexualexploitation.org)

•  An Analysis of Online Networks for Buyers of Sex in Illinois: OurGreatHobby.pdf (caase.org)

https://www.gov.mb.ca/fs/traciastrust/Pubs/tracias_trust_report_2019.pdf
https://www.gov.mb.ca/fs/traciastrust/Pubs/tracias_trust_report_2019.pdf
https://defenddignity.ca/sex-buyers-attitudes-a-study-of-torontos-escort-review-board/
https://www.demandabolition.org/who-buys-sex/
https://catwinternational.org/resource/from-impunity-to-accountability-deterring-sex-buyers-in-new-york-state-and-beyond/
https://catwinternational.org/resource/from-impunity-to-accountability-deterring-sex-buyers-in-new-york-state-and-beyond/
https://www.osce.org/cthb/489388
http://prostitutionresearch.com/pdfs/Farleyetal2011ComparingSexBuyers.pdf
https://demand-forum.org/
https://demand-forum.org/
https://endsexualexploitation.org/issues/sex-buying/
https://www.caase.org/wp-content/uploads/2020/06/OurGreatHobby.pdf


Videos 
• DEMAND. Documentary 

• Buying Her

• Now & Next Speaker Series Online (worldwithoutexploitation.org)

• Buying Sex by Teresa MacInnes, Kent Nason - NFB

• What About the Buyers? Fighting Human Trafficking by Fighting Demand - YouTube

https://vimeo.com/70637039
https://buyingher.com/#trailer-modal
https://www.worldwithoutexploitation.org/events/now-next-speaker-series-online
https://www.nfb.ca/film/buying_sex/
https://www.youtube.com/watch?v=zDI7aLleNdM


Contact:

Hennes Doltze

hdoltze@mamawi.com

empowermen.ca

Contact

empowermen.ca
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